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Through its Citation Metrics Report, the ADS provides a tool that generates 
an overview of common impact measures for a set of publications. The Citation 
Metrics Report is an overview of citations, usage and derived indicators for a 
set of ADS records. This means that all quantities in this overview are solely 
based on data from the ADS. For each paper, a “read” is counted if an ADS 
user runs a search in our system and then requests to either view the paper’s 
full bibliographic record or download the full text. Citations are between existing 
ADS records.

On search results page, generate 
Citation Metrics from Explore menu In ADS libraries, click 

on the Metrics button
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ADS Citation Metrics Report

The report shows tabulated numeric 
values for various statistical quantities for 
paper counts, citations, reads and a set 
of indicators

The report also provides bar graphs for 
counts as function of citation year and a 
time series graph for some indicators.


